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BTTRODUCT  ION 

In  a  time  when  mass  housing  or  institutional  settings  is 
reducing  identical   spaces  and  where  management  of  these  spaces 
often  restricts  personal  occupant  changes j  it  is  important  to 
learn  the  effects  of  these  policies  on  people  living  in  such 
s  ituations . 


DEFINITION 

Personalization  can  be  defined  as  the  way  an  individual 
alters  a  space  to  make  it  distinctly  his  own.  This  definition 
is  from  Hediger's  (1950)  discussion  of  territoriality.  A 
territory  is  an  area  marked  distinctive  by  its  owner  and  defended 
from  invaders  (in  other  words,  characterized  by  personalization 
and  defense) . 

In  humans  (Hediger's  xirork  is  with  animals),  personalization 
is  much  more  complex.  Although  the  definition  is  essentially  the 
same,  the  meaning  of  the  act  of  personalization  takes  on  additional 
dimensions . 

For  example,  the  change  in  the  environment  in  one  study 
(Roethlisberger  and  Dickson)  indicated  to  the  workers  that  their 
employers  were  actively  concerned  about  improving  working 
conditions  and  they  thanked  the  management  by  working  harder. 
The  environments,  in  this  case,  transmitted  a  message  between 
individuals .  This  function  as  communication,  as  well  as  the 
need  to  manipulate  and  control  a  space,  is  closely  related  to 
the  concept  of  personalization. 


DESIGN  IMPLICATION 

Individuals  tend  to  mark  their  private  or  semi -private  spaces 
with  some  type  of  identification.  This  marker,  if  there  is  a 
choice  allowed,  usually  is  of  a  personal  nature,  an  indication  of 
how  man  relates  to  his  environment.  It  suggests  how  designers 
might  provide  for  this  human  need  in  the  physical  surrounding,  both 
in  macro  and  micro  space  situations.  In  some  cases,  it  may  mean 
"building  in"  an  environmental  capacity  to  respond  to,  or  permit, 
human  personalization,  or  the  physical  environment  might  have  those 
characteristics  that  have  the  qualities  of  personalization  desired 
by  the  occupants . 
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